POLICY OF NATIONALISM GUIDANCE THROUGH IN TRADITIONAL MARKET MANAGEMENT IN CENTRAL JAVA by Suwitri, Sri
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
 A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
Indexed & Listed at:  
Ulrich's Periodicals Directory ©, ProQuest, U.S.A., EBSCO Publishing, U.S.A., Cabell’s Directories of Publishing Opportunities, U.S.A., 
Open J-Gage, India [link of the same is duly available at Inflibnet of University Grants Commission (U.G.C.)], 
Index Copernicus Publishers Panel, Poland with IC Value of 5.09 & number of libraries all around the world. 
Circulated all over the world & Google has verified that scholars of more than 3480 Cities in 174 countries/territories are visiting our journal on regular basis. 
Ground Floor, Building No. 1041-C-1, Devi Bhawan Bazar, JAGADHRI – 135 003, Yamunanagar, Haryana, INDIA 
http://ijrcm.org.in/ 
 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
ii 
CONTENTS 
 
Sr. 
No. 
TITLE & NAME OF THE AUTHOR (S) Page 
No. 
1. IMPACT OF MOBILE MARKETING IN THE CURRENT INDIAN SCENARIO 
DR. VINAYAK KHARE, DR. HARISH B. BAPAT & DR. VISHAL SONI 
1 
2. FARMER’S SUGGESTIONS TO IMPROVE THE TANK SYSTEMS PERFORMANCE WITH 
SPECIAL REFERENCE TO MADURAI DISTRICT 
DR. M. A. RAJKUMAR & DR. P. KARTHIKEYAN 
4 
3. A COMPARATIVE STUDY OF PROBLEMS FACED BY CONSUMERS WHILE USING 
SERVICES OF INDIA POST AND PRIVATE COURIER SERVICE IN WESTERN MUMBAI 
MEHUL CHHATBAR & DR. CHITRA NATARAJAN 
9 
4. POLICY OF NATIONALISM GUIDANCE THROUGH IN TRADITIONAL MARKET 
MANAGEMENT IN CENTRAL JAVA 
DR. SRI SUWITRI 
14 
5. GREEN PURCHASING BEHAVIOUR OF YOUNG CONSUMERS IN THOOTHUKUDI 
DR. K. MARIAMMAL & M.SHUNMUGAVALLI 
17 
6. A RESEARCH ON THE EFFICACY OF EMPLOYEE TRAINING IN MANUFACTURING 
COMPANY, PUNE 
DR. MANISHA PUROHIT 
21 
7. MANAGEMENT LESSONS FROM DABBAWALA 
B. SARUMATHI, B. SARANYA & A. ANITHA SUPRIYA JOSEPH 
24 
8. A STUDY ON THE FACTORS AFFECTING RFID ADOPTING INTENTION OF ONLINE 
SHOPPING LOGISTICS PROCESS: CASE OF TAIWAN ONLINE RETAIL BUSINESS 
YU-BING, WANG 
29 
9. TRAINING AND DEVELOPING EMPLOYEES: METHODS AND EFFECTS 
PAYAL CHATLY 
36 
10. EURO ZONE CRISIS: ITS GENESIS AND IMPLICATIONS ON INDIAN ECONOMY 
DR. MADHUR M.MAHAJAN 
39 
11. EFFECT OF DIVIDEND ON SHARE’S VOLUME, SHARE’S TURNOVER AND SHARE’S 
TRADING WITH SPECIAL REFERENCE TO BANKING AND AUTO INDUSTRY: AN INDIAN 
PERSPECTIVE 
DR. DEBASISH BISWAS & SAJIJUL ISLAM 
46 
12. WOMEN ENTREPRENEURSHIP: PROBLEMS & PROSPECTS 
PAYAL CHATLY 
51 
13. REVERSE INNOVATION AS A PERSUASIVE MARKETING TOOL 
SONIA LOHIA & SACHIN LOHIA 
54 
14. CONTRIBUTION OF MICRO AND SMALL SCALE INDUSTRIES IN RURAL DEVELOPMENT: 
A CASE STUDY OF AJMER DIVISION (AJMER, BHILWARA, TONK AND NAGAUR 
DISTRICTS) 
SHWETA SHARMA, DEEPALI SHARMA & S. L. CHOUDHARY 
57 
15. INTEGRATING INFORMATION AND COMMUNICATION TECHNOLOGY INTO THE 
GHANA EDUCATION HEAD OFFICES: AN EMPIRICAL EVIDENCE FROM GHANA 
ELISHA D’ARCHIMEDES ARMAH 
69 
 REQUEST FOR FEEDBACK & DISCLAIMER 75 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
iii 
CHIEF PATRON 
PROF. K. K. AGGARWAL 
Chairman, Malaviya National Institute of Technology, Jaipur 
(An institute of National Importance & fully funded by Ministry of Human Resource Development, Government of India) 
Chancellor, K. R. Mangalam University, Gurgaon 
Chancellor, Lingaya’s University, Faridabad 
Founder Vice-Chancellor (1998-2008), Guru Gobind Singh Indraprastha University, Delhi 
Ex. Pro Vice-Chancellor, Guru Jambheshwar University, Hisar 
 
FOUNDER PATRON 
LATE SH. RAM BHAJAN AGGARWAL 
Former State Minister for Home & Tourism, Government of Haryana 
Former Vice-President, Dadri Education Society, Charkhi Dadri 
Former President, Chinar Syntex Ltd. (Textile Mills), Bhiwani 
 
CO-ORDINATOR 
AMITA 
Faculty, Government M. S., Mohali 
 
ADVISORS 
DR. PRIYA RANJAN TRIVEDI 
Chancellor, The Global Open University, Nagaland 
PROF. M. S. SENAM RAJU 
Director A. C. D., School of Management Studies, I.G.N.O.U., New Delhi 
PROF. M. N. SHARMA 
Chairman, M.B.A., Haryana College of Technology & Management, Kaithal 
PROF. S. L. MAHANDRU 
Principal (Retd.), Maharaja Agrasen College, Jagadhri 
 
EDITOR 
PROF. R. K. SHARMA 
Professor, Bharti Vidyapeeth University Institute of Management & Research, New Delhi 
 
CO-EDITOR 
DR. BHAVET 
Faculty, Shree Ram Institute of Business & Management, Urjani 
 
EDITORIAL ADVISORY BOARD 
DR. RAJESH MODI 
Faculty, Yanbu Industrial College, Kingdom of Saudi Arabia 
PROF. SANJIV MITTAL 
University School of Management Studies, Guru Gobind Singh I. P. University, Delhi 
PROF. ANIL K. SAINI 
Chairperson (CRC), Guru Gobind Singh I. P. University, Delhi 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
iv 
DR. SAMBHAVNA 
Faculty, I.I.T.M., Delhi 
DR. MOHENDER KUMAR GUPTA 
Associate Professor, P. J. L. N. Government College, Faridabad 
DR. SHIVAKUMAR DEENE 
Asst. Professor, Dept. of Commerce, School of Business Studies, Central University of Karnataka, Gulbarga 
 
ASSOCIATE EDITORS 
PROF. NAWAB ALI KHAN 
Department of Commerce, Aligarh Muslim University, Aligarh, U.P. 
PROF. ABHAY BANSAL 
Head, Department of Information Technology, Amity School of Engineering & Technology, Amity 
University, Noida 
PROF. A. SURYANARAYANA 
Department of Business Management, Osmania University, Hyderabad 
DR. SAMBHAV GARG 
Faculty, Shree Ram Institute of Business & Management, Urjani 
PROF. V. SELVAM 
SSL, VIT University, Vellore 
DR. PARDEEP AHLAWAT 
Associate Professor, Institute of Management Studies & Research, Maharshi Dayanand University, Rohtak 
DR. S. TABASSUM SULTANA 
Associate Professor, Department of Business Management, Matrusri Institute of P.G. Studies, Hyderabad 
SURJEET SINGH 
Asst. Professor, Department of Computer Science, G. M. N. (P.G.) College, Ambala Cantt. 
 
TECHNICAL ADVISOR 
AMITA 
Faculty, Government M. S., Mohali 
 
FINANCIAL ADVISORS 
DICKIN GOYAL 
Advocate & Tax Adviser, Panchkula 
NEENA 
Investment Consultant, Chambaghat, Solan, Himachal Pradesh 
 
LEGAL ADVISORS 
JITENDER S. CHAHAL 
Advocate, Punjab & Haryana High Court, Chandigarh U.T. 
CHANDER BHUSHAN SHARMA 
Advocate & Consultant, District Courts, Yamunanagar at Jagadhri 
 
SUPERINTENDENT 
SURENDER KUMAR POONIA 
 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
v 
CALL FOR MANUSCRIPTS 
We invite unpublished novel, original, empirical and high quality research work pertaining to recent developments & practices in the areas of 
Computer Science & Applications; Commerce; Business; Finance; Marketing; Human Resource Management; General Management; Banking; 
Economics; Tourism Administration & Management; Education; Law; Library & Information Science; Defence & Strategic Studies; Electronic Science; 
Corporate Governance; Industrial Relations; and emerging paradigms in allied subjects like Accounting; Accounting Information Systems; Accounting 
Theory & Practice; Auditing; Behavioral Accounting; Behavioral Economics; Corporate Finance; Cost Accounting; Econometrics; Economic 
Development; Economic History; Financial Institutions & Markets; Financial Services; Fiscal Policy; Government & Non Profit Accounting; Industrial 
Organization; International Economics & Trade; International Finance; Macro Economics; Micro Economics; Rural Economics; Co-operation; 
Demography: Development Planning; Development Studies; Applied Economics; Development Economics; Business Economics; Monetary Policy; Public 
Policy Economics; Real Estate; Regional Economics; Political Science; Continuing Education; Labour Welfare; Philosophy; Psychology; Sociology; Tax 
Accounting; Advertising & Promotion Management; Management Information Systems (MIS); Business Law; Public Responsibility & Ethics; 
Communication; Direct Marketing; E-Commerce; Global Business; Health Care Administration; Labour Relations & Human Resource Management; 
Marketing Research; Marketing Theory & Applications; Non-Profit Organizations; Office Administration/Management; Operations Research/Statistics; 
Organizational Behavior & Theory; Organizational Development; Production/Operations; International Relations; Human Rights & Duties; Public 
Administration; Population Studies; Purchasing/Materials Management; Retailing; Sales/Selling; Services; Small Business Entrepreneurship; Strategic 
Management Policy; Technology/Innovation; Tourism & Hospitality; Transportation Distribution; Algorithms; Artificial Intelligence; Compilers & 
Translation; Computer Aided Design (CAD); Computer Aided Manufacturing; Computer Graphics; Computer Organization & Architecture; Database 
Structures & Systems; Discrete Structures; Internet; Management Information Systems; Modeling & Simulation; Neural Systems/Neural Networks; 
Numerical Analysis/Scientific Computing; Object Oriented Programming; Operating Systems; Programming Languages; Robotics; Symbolic & Formal 
Logic; Web Design and emerging paradigms in allied subjects. 
Anybody can submit the soft copy of unpublished novel; original; empirical and high quality research work/manuscript anytime in M.S. Word format 
after preparing the same as per our GUIDELINES FOR SUBMISSION; at our email address i.e. infoijrcm@gmail.com or online by clicking the link online 
submission as given on our website (FOR ONLINE SUBMISSION, CLICK HERE).  
GUIDELINES FOR SUBMISSION OF MANUSCRIPT 
1. COVERING LETTER FOR SUBMISSION: 
DATED: _____________ 
THE EDITOR 
IJRCM 
Subject: SUBMISSION OF MANUSCRIPT IN THE AREA OF. 
 (e.g. Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/Engineering/Mathematics/other, please specify) 
DEAR SIR/MADAM 
Please find my submission of manuscript entitled ‘___________________________________________’ for possible publication in your journals. 
I hereby affirm that the contents of this manuscript are original. Furthermore, it has neither been published elsewhere in any language fully or partly, nor is it 
under review for publication elsewhere. 
I affirm that all the author (s) have seen and agreed to the submitted version of the manuscript and their inclusion of name (s) as co-author (s). 
Also, if my/our manuscript is accepted, I/We agree to comply with the formalities as given on the website of the journal & you are free to publish our 
contribution in any of your journals. 
NAME OF CORRESPONDING AUTHOR: 
Designation: 
Affiliation with full address, contact numbers & Pin Code: 
Residential address with Pin Code: 
Mobile Number (s): 
Landline Number (s):  
E-mail Address: 
Alternate E-mail Address: 
NOTES: 
a) The whole manuscript is required to be in ONE MS WORD FILE only (pdf. version is liable to be rejected without any consideration), which will start from 
the covering letter, inside the manuscript. 
b) The sender is required to mentionthe following in the SUBJECT COLUMN of the mail:  
New Manuscript for Review in the area of (Finance/Marketing/HRM/General Management/Economics/Psychology/Law/Computer/IT/ 
Engineering/Mathematics/other, please specify) 
c) There is no need to give any text in the body of mail, except the cases where the author wishes to give any specific message w.r.t. to the manuscript. 
d) The total size of the file containing the manuscript is required to be below 500 KB. 
e) Abstract alone will not be considered for review, and the author is required to submit the complete manuscript in the first instance. 
f) The journal gives acknowledgement w.r.t. the receipt of every email and in case of non-receipt of acknowledgment from the journal, w.r.t. the submission 
of manuscript, within two days of submission, the corresponding author is required to demand for the same by sending separate mail to the journal. 
2. MANUSCRIPT TITLE: The title of the paper should be in a 12 point Calibri Font. It should be bold typed, centered and fully capitalised. 
3. AUTHOR NAME (S) & AFFILIATIONS: The author (s) full name, designation, affiliation (s), address, mobile/landline numbers, and email/alternate email 
address should be in italic & 11-point Calibri Font. It must be centered underneath the title. 
4. ABSTRACT: Abstract should be in fully italicized text, not exceeding 250 words. The abstract must be informative and explain the background, aims, methods, 
results & conclusion in a single para. Abbreviations must be mentioned in full. 
 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
vi 
 
5. KEYWORDS: Abstract must be followed by a list of keywords, subject to the maximum of five. These should be arranged in alphabetic order separated by 
commas and full stops at the end. 
6. MANUSCRIPT: Manuscript must be in BRITISH ENGLISH prepared on a standard A4 size PORTRAIT SETTING PAPER. It must be prepared on a single space and 
single column with 1” margin set for top, bottom, left and right. It should be typed in 8 point Calibri Font with page numbers at the bottom and centre of every 
page. It should be free from grammatical, spelling and punctuation errors and must be thoroughly edited. 
7. HEADINGS: All the headings should be in a 10 point Calibri Font. These must be bold-faced, aligned left and fully capitalised. Leave a blank line before each 
heading. 
8. SUB-HEADINGS: All the sub-headings should be in a 8 point Calibri Font. These must be bold-faced, aligned left and fully capitalised.  
9. MAIN TEXT: The main text should follow the following sequence: 
 INTRODUCTION 
 REVIEW OF LITERATURE 
 NEED/IMPORTANCE OF THE STUDY 
 STATEMENT OF THE PROBLEM 
 OBJECTIVES 
 HYPOTHESES 
 RESEARCH METHODOLOGY 
 RESULTS & DISCUSSION 
 FINDINGS 
 RECOMMENDATIONS/SUGGESTIONS 
 CONCLUSIONS 
 SCOPE FOR FURTHER RESEARCH 
 ACKNOWLEDGMENTS 
 REFERENCES 
 APPENDIX/ANNEXURE 
 It should be in a 8 point Calibri Font, single spaced and justified. The manuscript should preferably not exceed 5000 WORDS. 
10. FIGURES &TABLES: These should be simple, crystal clear, centered, separately numbered & self explained, and titles must be above the table/figure. Sources 
of data should be mentioned below the table/figure. It should be ensured that the tables/figures are referred to from the main text. 
11. EQUATIONS:These should be consecutively numbered in parentheses, horizontally centered with equation number placed at the right. 
12. REFERENCES: The list of all references should be alphabetically arranged. The author (s) should mention only the actually utilised references in the preparation 
of manuscript and they are supposed to follow Harvard Style of Referencing. The author (s) are supposed to follow the references as per the following: 
• All works cited in the text (including sources for tables and figures) should be listed alphabetically.  
• Use (ed.) for one editor, and (ed.s) for multiple editors.  
• When listing two or more works by one author, use --- (20xx), such as after Kohl (1997), use --- (2001), etc, in chronologically ascending order. 
• Indicate (opening and closing) page numbers for articles in journals and for chapters in books.  
• The title of books and journals should be in italics. Double quotation marks are used for titles of journal articles, book chapters, dissertations, reports, working 
papers, unpublished material, etc. 
• For titles in a language other than English, provide an English translation in parentheses.  
• The location of endnotes within the text should be indicated by superscript numbers. 
 
PLEASE USE THE FOLLOWING FOR STYLE AND PUNCTUATION IN REFERENCES: 
BOOKS 
• Bowersox, Donald J., Closs, David J., (1996), "Logistical Management." Tata McGraw, Hill, New Delhi.  
• Hunker, H.L. and A.J. Wright (1963), "Factors of Industrial Location in Ohio" Ohio State University, Nigeria.  
CONTRIBUTIONS TO BOOKS 
• Sharma T., Kwatra, G. (2008) Effectiveness of Social Advertising: A Study of Selected Campaigns, Corporate Social Responsibility, Edited by David Crowther & 
Nicholas Capaldi, Ashgate Research Companion to Corporate Social Responsibility, Chapter 15, pp 287-303. 
JOURNAL AND OTHER ARTICLES 
• Schemenner, R.W., Huber, J.C. and Cook, R.L. (1987), "Geographic Differences and the Location of New Manufacturing Facilities," Journal of Urban Economics, 
Vol. 21, No. 1, pp. 83-104. 
CONFERENCE PAPERS 
• Garg, Sambhav (2011): "Business Ethics" Paper presented at the Annual International Conference for the All India Management Association, New Delhi, India, 
19–22 June. 
UNPUBLISHED DISSERTATIONS AND THESES 
• Kumar S. (2011): "Customer Value: A Comparative Study of Rural and Urban Customers," Thesis, Kurukshetra University, Kurukshetra. 
ONLINE RESOURCES 
•            Always indicate the date that the source was accessed, as online resources are frequently updated or removed. 
WEBSITES 
• Garg, Bhavet (2011): Towards a New Natural Gas Policy, Political Weekly, Viewed on January 01, 2012 http://epw.in/user/viewabstract.jsp 
VOLUME NO. 4 (2014), ISSUE NO. 08 (AUGUST)  ISSN 2231-5756 
INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE, IT & MANAGEMENT 
A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories 
http://ijrcm.org.in/ 
14 
POLICY OF NATIONALISM GUIDANCE THROUGH IN TRADITIONAL MARKET MANAGEMENT IN CENTRAL 
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ABSTRACT 
A research on policy nationalism guidance through in traditional markets management in the province of Central Java is implemented in “Pasar Gede Solo” with 
qualitative methods. The reason for selecting “Pasar Gede Solo” because of Solo City has a lot of cultural heritages that are still held strong until today. The 
cultural heritage is the local identity. The Local identity can develop into the province identity, then to be the national identity. A strong national identity shows 
high Nationalism which reflected from loyalty, passion and pride of the nation itself. The number of local identities in “Pasar Gede Solo” is likely to evolve into 
national identity should be encouraged to preserve the Government's policy to strengthen Indonesia Nationalism.  
 
KEYWORDS 
local Identity, national identity, Nationalism. 
 
INTRODUCTION 
rovince of Central Java has one city that depicts the culture of The Central Java, it is Solo City. Solo or Surakarta city has a palace which still maintains its 
existence until today. Preservation of the cultural heritage of Solo City as very support toward nationalism. Strength and the progress state achieved if 
nationalism is maintained. Nationalism is a political attitude of the nation society who share the same culture and region as well as in common ideals and 
goals, so that the nation society feel a deep loyalty to the nation itself (pancasila.weebly.com). Nationalism in Indonesia include of loyalty toward Pancasila, the 
National Constitution of the Republic of Indonesia (UUD NRI) 1945, the Republic of Indonesia and Bhinneka Tunggal Ika. Bhinneka Tunggal Ika is the diversity of 
nation which is the national identity of Indonesia. National identity is maintained on substantially describe love and pride of the people in the culture. 
Nationalism as a form of affection of society towarrd the nation's culture, it can be seen in a traditional market. Condition of the culture in a region is a local 
identity. A local identity in turn supports national identity. 
Research on policy of nationalism guidance attractives to be implemented in traditional market in Solo city, because of Solo is a city in Central Java that cultural 
preservation is maintained. Preservation of the culture to be observed, is it still up in the traditional market in the Solo City, that is Pasar Gedhe? This study 
proposes the formulation of problems: 
1. What are the local identity are maintained continuosly in the traditional market of Solo to strengthen nationalism in Central Java?  
2. What are the patterns of interaction in the traditional market of Solo city to strengthen nationalism in Central Java? 
This research aims to : 1) Describe and analyze local identity of the traditional market of Solo to strengthen nationalism in Central Java; 2) Describe and analyze 
patterns of interaction in traditional markets to strengthen nationalism in Central Java; 3) Formulate appropriate policies for fostering nationalism through a 
traditional market in Central Java. 
This study try to analyze the phenomenon under study, namely the local identity and interaction patterns that can increase nationalism. Chairman of UPTD as a 
key informant, then it is forwarding into snowball sampling, it will seek a new informant provided by informant early or key person. By using a qualitative 
approach, as befits the naturalistic study, informant is only source that can provide information. The number of informant is not determined in advance. In the 
process of data collection, if the variation of informant had not found any more, then no need to look for new informant. The data source of this study consisted 
of primary data and secondary data. The main instrument in this study is the researcher herself. This study will also use other supporting instruments such as 
observation, interview guidelines and documentation guidance. Analyzing qualitative data in this study will be carried out by the steps: data reduction, data 
display, conclusion and verification. This study uses the technique of data validity through credibility, transferability, dependability and confirmability. 
Limitations of this study because of it is only done in Pasar Gede of Solo City in Central Java province, while guidance of nationalism is a national problem, 
requiring research in all provinces in Indonesia. 
 
DISCUSSION 
The identity of the local food and goods are bought and sold in Pasar Gede Solo are dawet telasih consisting of sticky rice tape/ tape beras ketan, coconut milk, 
sum sum porridge, telasih, cendol; sweet and salty rice crust; brem; chips of claw, lung, intestine, and chicken gizzards; Lenjongan/jajan pasar/traditional snack 
consisting of gatot, tiwul, klepon, cetil, lopis; Jaddah blondo; Jaddah of  bananas; nggarut; pecel ndeso; sesame sauce; moto maling/skin of mlinjo; serundeng 
solo; crackers of karak; rambak of buffalo leather; rabuk rambak consisting of ketupat, coconut and sesame oil; cenil; angkringan coffee; chicken of cemani; Salt 
of Krasak; scrub of spices; Lerak used to wash a batik; jebuk sari powder for acne; pottery; striated batik/batik lurik; teak leaves China as a herbal slimming drink.  
Interaction pattern seen from the relationship between market manager with the merchant that occurs as a result of the facilities that provided from market 
managers to the traders. This facility also raises the pattern of interaction between the public market with manager. It can be described as follows: 
1. INTERACTIONS OF  MANAGERS WITH TRADERS 
Employees at Pasar Gede were 30 who consist of 10 civil servants/ PNS, 7 freelances, 13 outsourcing (per year) including security. The harmony and intimacy 
between employees very well established course it is manifested by various efforts are built. Similarly, the form of discipline and integrity to every employee 
who looks very high. 
The existence of several rules in the traditional clothes worn by the employees is one manifestation of acts of discipline itself. It can be seen in the use of keki on 
every Monday and Tuesday; uses Batik Krishna on Wednesday for civil servants; beskap to use a male employee and kebaya for female employees on Thursday, 
and free of batik on Friday. 
The use of batik as uniforms for employees Pasar Gede Solo, is one way to instill a sense of community among employees, by wearing batik raises awareness 
that they are both residents of Solo who uphold local culture in terms of fashion is 'Batik Krishna'. Batik Krishna itself is a part of the Indonesia State’s cultural 
herritage and became the Identity of Indonesia State . 
The use of batik creates a feeling of togetherness and love of country on the employees, whereas training through gamelan and sinden shared between 
employees and traders to realize the harmonious relationship between them. Employees and market traders practice of gamelan and sinden on Wednesday and 
Friday at two o'clock. They take on the role of each according to their talents and interests that they want to play gamelan and sinden. The joint training was 
held at the office of Pasar Gede itself. Market manager providing facilities for the gamelan practice by providing the gamelan tools necessary. The gamelan 
training has the objective to be staged on the anniversary of Surakarta City. 
Interaction managers and traders can also be seen from both sides active role in providing the courtesies smile every face to face to make the gap between 
managers and traders that do not exist. They feel the same, need each other and have their respective roles in the market. It can be seen from the awareness of 
P
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market managers in give  attention to the needs of traders in operating their trade in market by giving some facilities, such as the mosque, toilets, brooms, 
engkrak, boot shoes, the presence of fire extinguisher, hydrant and the presence of health services on every Thursday. The manager listens to the complaints of 
the merchants actively in order to improve the quality of Pasar Gede itself. So it is just the merchants who pro-active in keeping the facilities provided by the 
market managers. 
2. INTERACTION OF MANAGERS WITH SOCIETY  
In interacting with general society, the managers of Pasar Gede Solo has an identity, namely they use the thumb to point toward something. The use of the 
thumb is to show courtesy and respect for the other person. It shows that the system is still firmly held courtesy of Solo residents that reflect the eastern culture 
of Indonesia. 
Concern of market manager  toward society  is also seen in the absence of parking facilities are arranged neatly so as to provide flexibility to the public for 
shopping, although the  visitor of  Pasar Gede quite a lot but did not make the parking area becomes chaotic. Pedicab parked neatly lined up in order to provide 
comfort to people who want to use the services of pedicab after tired cause shopping at the Pasar Gede. 
3. INTERACTION OF TRADERS WITH SOCIETY 
In the interaction between the traders and society, they use two languages, Indonesian and local languages. It was seen in the transaction process of buying and 
selling activities among merchants and buyers who use both languages to communicate, sometimes they do over language/ mixing languages and variesdialects 
are used greatly because of they come from different regions. 
In determining the price of any traders, there are traders who set prices fit and those that can be negotiable. It depends on the type of goods sold. 
4. INTERACTION OF  INTER- ETHNICITY 
In the Pasar Gede Surakarta, the assimilation between Javanese ethnic and Chinese ethnic clearly seen, for example in trading, calls of "koh" is commonly used 
to summon Chinese citizens men and "cik" is used in calling a Chinese citizen woman. Togetherness of two ethnic groups, namely Java and the Chinese realized 
through Grebek Sudirowajan which is a blend of Javanese and Chinese every February (Imlek Day) for three weeks. Grebek Sudirowajan is featuring 
lion/barongsai whose players come from residents of  Avalokiteswara temple where its located next to Pasar Gede Solo. 
In terms of dress, intermingling between Javanese and Chinese are still visible in founding kebaya and jarit that used by traders and buyers by ethnic Javanese, 
while Chinese ethnic whereas both merchants and shoppers are already wearing modern dress. 
Procurement of chicken cemani by local merchants also provide fresh air for the Chinese ethnic who so needs when they are going to carry out religious 
ceremonies for their male sons were growing up or just used as an herbal medicine or treatment for boys who had puberty but Adam's apple (the bulge on the 
neck of the male) has not been seen out. 
 
CONCLUSION 
Local identity can develop into provincial identity, then became national identity. National identity shows high Nationalism which reflected in the loyalty, love 
and pride to the nation itself. 
1. LOCAL IDENTITY 
Local identity of Pasar Gede Solo is dawet telasih consisting of sticky rice tape, coconut milk, sum sum porridge, telasih, cendol; brem; Jaddah blondo; Sesame 
Sauce; Moto  maling/skin of mlinjo; rabuk rambak consisting of ketupat and sesame oil. 
Local identity that is potentially to be national identity is a sweet and salty rice crust which is became typical food for Magelang regency; chips of claw, lung, 
intestine, and chicken gizzards, became the typical food for Magelang regency too; Lenjongan consisting of gatot, tiwul, klepon, cetil, lopis ) in the other regions 
in Java called the market /jajan pasar. Currently in Indonesian market snack is starting to become snacks are sold in malls, supermarkets, restaurants and hotels 
of international class; Jaddah of bananas, in Semarang City called getuk of bananas; Nggarut, widely sold in traditional markets in Central Java; sauce of pecel, 
widely sold in traditional markets and malls in Indonesia; serundeng, became the typical food throughout Central Java; crackers of  rambak Stubborn and buffalo 
skin is also a typical food in Indonesia; Cenil (in another area called water lettuce) is ordinary used for vegetables, in Wonosobo regency used it for pecel, the 
way to cook it by boiled then eaten with sauce of pecel; angkringan coffee, in another area known as sego kucing; Salt of Krasak; Scrub of spices; Lerak used to 
wash a batik; Jebuk Sari powder for acne; pottery; Batik striated; teak leaves China as an herbal slimming drink which is very popular in Solo’s women to keep 
her awake slenderness. 
2. PATTERNS OF INTERACTION 
Interaction patterns of language, culture and local identity is being developed into a national identity. The pattern of this interaction occurs between managers, 
between managers with the traders, interaction between the traders and buyer and the interaction between market managers, traders and buyers. These 
interactions led to local identity in the form of the use of the Java language mixed with Chinese, the use of batik and kebaya uniforms and beskap for managers, 
product merchandise depicting Javanese ethnic intermingling with the Chinese. 
 
SUGGESTIONS 
1. Preservation of local identities of Pasar Gede Solo should be improved in order to develop into local identity of Central Java province, and in turn develop 
into Indonesian national identity. Because it is must be supported by government policies for the preservation of the local identities. 
2. Traders are still became a minority should be given training in order to make merchandise products more interesting, that is in demand by buyers and a lot 
of people who are interested to trade these products. The product is rabuk rambak; Jaddah blondo; Lenjongan; Sambal of sesame/sambel ndeso. 
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